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Introduction: Advertising plays a 
major role in society today, and is heavily 
influenced by wealthy celebrities in order 
to gain public support from the masses. 
Through this, society is influenced to look 
a  certain way; thus creating a beauty 
standard which is often hard to achieve by 
everyone

Research Question: How much does 
the upper class and wealth influence 
female western beauty standards?

Thesis/Hypothesis: It can be 
shown, to a large extent, that the upper 
class largely influences female western 
beauty standards. 

Main Concepts: Large amounts of 
advertising use unrealistic depictions of 
people in power (wealthy people) to 
generate an unrealistic beauty 
standard for society. Thus, they 
generate beauty standards which are 
hard to obtain by everyone because of 
financial inability. This can later lead to 
body dissatisfaction and eating 
disorders such as anorexia and bulimia 

Research Problems: finding 
data was slightly difficult, as the 
information was more often 
censored and  hidden 
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Data: Fair skin and a slim physique are 
two examples of things that used to be 
indicative of wealth; which is why they are 
considered beautiful. However, they are 
also very restrictive in nature. In contrast,  
newer brands like Aerie and Fenty 
Beauty, as well as celebrities like the 
Kardashians offer more of a diverse 
depiction of beauty, but are only able to 
make this mainstream because of their 
wealth and power in society.

Conclusion: Even though there are 
more efforts toward making the beauty 
standards for women more diverse, 
money and the upper class still play a 
large role in determining this, as they hold 
the power to make certain features more 
desirable than others. 
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