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Producing for your Market 
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 Peppers 

Hot, hotter & hottest,  

  but some like them mild! 

Scotch bonnet/habanero 

Jalapeno, 

Cayenne 

Pablano, 

Anaheim 

Thai 
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Marketer – Sales & 
Merchandising 
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Ohio’s Fun Kzar 
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Postharvest/Packaging 
Technology 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 



Rick VanVranken, Agricultural Agent 

Cooperative Extension of Atlantic County 

 

Marketing 

  What? 

           Where? 

                     When?   

                               Who? 

                                       How? 
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WHY? 

       farm value marketing expenses 

$130.0 billion           $557.5 billion 
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38.4¢                     8.0     4.0   3.5  4.7 4.0   3.6    4.3 2.71.53.5 3.0 
Source: Elitzak, Howard. USDA-ERS, Food 

Marketing and Price Spreads: USDA 

Marketing Bill. November 7, 2003. 

18.8 ¢            81.2¢   

WHAT A DOLLAR 
SPENT ON FOOD PAID 
FOR IN 2002, IN 
CURRENT DOLLARS 
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Specialty Vegetables? 

Quality 

Variety 

Quantity 

Price 

Service 

Any vegetables other than potatoes are 
considered specialties! 
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Our Slice of the Vegetable Pie 

11.0%
21.0%

18.9%
0.1%

49.0%

California

Florida

Imports

All Others

NEW JERSEY
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Marketing Specialty Vegetables 

Opportunity is no     here   w w 
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#1 Rule in Marketing 

 Give the consumer  
    what he/she wants! 
 
 
 
 
 
 
 

Grow the right crop 
Harvest at correct stage 
Package appropriately for the 

customer/consumer 
Avoid costly mistakes 
Keep the buyer happy! 
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The Food Chain Back to the Farm 

Farmer Cooperative 

Retail Store/ 

Restaurant 
Processor 

Broker/Buyer/Shipper 

Direct Market 
Farm Market 

Tailgate 

CSA 

Mail Order/I-net 

Consumer 
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 Merchandising 

Image (to reflect) 

Promotion (to 
publicize) 

Advertising (to 
inform) 

Layout (to arrange) 

Display (to show)  

Product mix (to 
select) 

 

Labeling (to 
identify) 

Pricing (to value) 

Customer service 
(to perform) 

Communication 
(to understand) 
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Merchandising 

Image (to reflect) 

Appearance 
Bounty 

Bulk displays 

Full displays 

Variety 

Freshness 

Color 

Lighting 

Convenience 
Easy access 

Value-added 

Tie-ins 

Impulse 

Specials 
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Get the customer… 
In the door & throughout the store 
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Know your customers - How? 

  Communicate = ADVERTISING 
Word of Mouth 
 Classified Ads  
 Newspaper Ads 
 Radio 
 Television $$$ 

 
 Post cards 
 Newsletters 
 Signs – on site or off 
 Packaging and Display 

 
 Email 
Website 
 Blogging 
 Social Media 

 Ask questions 
 Surveys 
 In-person 
 Coupons 

 

 Visit the community  
Markets 
 Trade shows 
 Events 

 

  Read about them 
and what they read 
 Trade publications 
 Food magazines 
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Guerilla Marketing  
Down on the Farm 

 

 “Matty Matarazzo, media-
whiz owner of Matarazzo 
Farms…is a master of using 
the media to gain free 
publicity.” 

 

 “…an album full of press 
clippings… largely as the 
result of sending out at least 
one news release a week.” 

 —from Sell What you Sow by Eric Gibson 
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“We can spend thousands of dollars 
on advertising, commercials and radio 

… none give us the most important 
reward of the press release—

credibility.  
Robert “Matty” Matarazzo 
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Agricultural Marketing 

What? 
What can you produce profitably that your customer wants! 

Where? 
Wholesale or Retail! 

When? 
Seasonal or year-round 

Who? 
Know your customer! 

How? 
Communicate! 
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