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The Human Touch in Grant
Writing: Understanding Al’s
Limitations in Creativity

Al Tools for Grant Writers



Learning Objectives

* Recognize the creative limitations of Al in the context of grant writing
* Understand the indispensable role of human insight and storytelling in crafting

compelling grant proposals
* Explore strategies to effectively integrate Al tools without compromising the human

element



Al in Grant Writing

Al tools are increasingly used for efficiency in grant writing

* Automate repetitive tasks
* Analyze data

Create templates and suggest structural improvements
While beneficial for data handling, Al lacks genuine creativity and emotional depth
Emphasizing the need for human expertise to craft persuasive narratives




The Role of Storytelling in Grant Proposals

e Storytelling humanizes proposals,
making them more relatable

e Narratives engage funders . b
emotionally, increasing investment in £ |
the project

e Al struggles to create authentic,
compelling stories that resonate on a
personal level

® Al narratives are often identifiable as

such



Limitations of Al in Creative Writing

* Al-generated content can be repetitive and lack emotional nuance

 Challenges in maintaining a consistent and authentic voice

* Potential for Al to produce plausible-sounding but inaccurate information

* Utilize Al forroutine tasks to free up time for creative development.

* Ensure human review and customization of Al-generated content.

* Develop acollaborative workflow that leverages the strengths of both Aland human
contributors.



The Necessity of Human Creativity

e Human writers bring unique
perspectives and emotional
intelligence

e Ability to craft originalideas tailored to
specific audiences

e Humans can adapttone and style to
align with organizational voice and
funder expectations




Risks of Over-Reliance on Al

Potential for homogenization of content, leading to less distinctive proposals
* Reviews may identify writing produced by Al

* Risk of factual inaccuracies or “hallucinations” in Al-generated text

* Models predict and do not (typically) verify

* Ethical concerns regarding authorship and originality



Best Practices for Using Al in Grant Writing

e Use Al as abrainstorming toolrather
than a final content generator
Outline

Generate ideas

Suggest or improve phrasing

Maintain human-led storytelling to

HInm

preserve authenticity

e Fact-check Al-generated contentto
ensure accuracy PP

e Train staff on Al capabilities and NS \ :
limitations N =
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Key Takeaways & Next Steps

e Al lacks creativity, emotional depth, and originality

e Humaninvolvement is essential

e Storytelling and strategic thinking remain critical to persuasive grant pronosals
e Al should be usedto enhance efficiency, not replace human expertise

e Organizations should maintain ethical and responsible Al practices

e Implement policies to ensure transparency and authenticity
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